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Universidad Carlos lll de Madrid

Master in
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Course 0: Introduction to Statistics

September 7th to 11th, 2026

Sessions: Live in-person

Professor: Facundo Lorenzo Nantes

Schedule:

- Monday (7 Sept): 9.00-14.00

- Tuesday (8 Sept): 9.00-14.00

- Wednesday (9 Sept): 10.00-13.15
- Thursday (10 Sept): 12.30-14.00

Day 9.00 -10.30 10.45-12.15 12.30-14.00
Monday, Introduction, Motivation Univariate Statistics: Group Exercise I:
Sept 7*" and Basic Concepts:
Why Statistics in Advertising Frequency Table, Visualization and Introdu.ctlon toRand comma'nds
Communication? Descriptive Statistics Exer(':lse I (Dajcabai\se Analy5|s.)
Population, Sample and Exercise Il (Univariate Analysis)
Representativeness
Tuesday, Bivariate Statistics: Inference: Group Exercise Il:
Sept 8th Bivariate Frequency Table, Point Estimation, Sampling Distributions Exercise Ill (Bivariate Analysis)
Visualization and Descriptive and Hypothesis Testing Exercise IV (Inference)
Statistics
Day 10.00-11.30 11.45-13.15
Wednesday, Other topics/tools: Group Exercise lll:
h
Sept 9° Chi- Square Test, ANOVA, Introduction to Clustering and Finish Exercise (I,111ll and 1V)
Classification Prepare the presentation
Day 12.30-14.00
Thursday, GROUP PRESENTATION:
h
Sept 10" 10-15 minutes presentation of the previous day’s results




